How Soclal Are
C-Sulte Executives?

Business Leaders’ Opinions About Social Media

In a survey of the JPMorgan Chase Executive Advisory Board,
88% of business leaders indicate that they use social media
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Di) The number of executives using social media daily for
business is up 5 percentage points since 2016

Top three reasons executives
use social media:
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Di) Using social media to hire and recruit qualified candidates is
B up 12 percentage points since 2016

Executives use these marketing
tactics on social media:
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Di) The number of executives using social media for lead generation
IS Up 5 percentage points since 2016

Top social media channels used
by the C-suite:
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LinkedIn continues to be the preferred social media platform
Di) | for executives, while YouTube has gained traction as video
content becomes more prevalent across platforms

Business leaders use LinkedIn to:

LinkedIn Is 65% Grow their network

NEtWOI‘king, 50% Recruit
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Recruiting 39% Connect with clients

39% Belong to groups

35% Search for prospects

29% Connect with prospects

24% Research competitors

22% Share content with network

15% Participate in groups

Di) Executives are using LinkedIn to search for and connect with
8 business prospects

Sales teams are using LinkedIn to:

ﬁ 330/0 Follow companies
ﬁ 3 2 O/O Search for companies
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i} 2 2 O/O Facilitate introductions

ﬁ 170/0 Generate leads

ﬁ ].50/0 Send InMail messages

Di) Sales teams are using LinkedIn to target companies and reach
B and engage with sales prospects
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